


| am Zarin Tasnim,

a designer dedicated to crafting visually captivating experiences.

Through my portfolio, | invite you to immerse yourself in the fusion of artistry,

Innovation, and storytelling that defines my creative journey.

You can also see my portfolio on my website: www.zarintasnim.art

CONTACT

\\ﬁ\ +61466369900

N4 zarint8@gmail.com

/m\ Sydney NSW, Australia
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BRANDING & DESIGN

The Design Inception
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Surfyz IS a newa‘pparel brand Iaunched byWhoIesaIe .

T-Shirts, aﬁB’QB wholesale company with over 20 years
ofﬁxaemse in Cusiomlze*dt -shirts in AustraTa The
brﬁnd aims to. embody the spirit of Aussie surﬁng culture
u#_.wqth designs that exude casual chic and Vibrant energy;
‘perfectly comp eﬁwénting the lifestyle of surf enthusiasts.
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From the initial design sketch to the final
execution, the concept is inspired by the
silhouette of a surfboard.
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MOODBOARD

True Blue
PANTONE 19-4057 TCX

Black Beauty
PANTONE 19-3911 TCX

Brilliant White
PANTONE 11-4001 TCX

Spectra Yellow
PANTONE 11-4001 TCX
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TYPEFACE

For Design

ABCDEEGHLLKLMNOPQRSTUV,WX, Yand Z

Marlide Display

a,b,c,d,e f,g hijkl,mnopqrstuvwx,yandz

Akag| pI'O Regu\ar text (information & content)
ALBCDEFGHIJKLMNOPQRS,TU VWX Yand Z

a,b,c,detf ghijklmmnopqrstuvwxXy andz

Subtexts (Dietery, terms & conditions etc.)
AEGDERGHLLKGLMNOGBRGRS TUVW X YandZ

a, b,cdef,ghijkl mmnopqrstuvwxyandz



THE PRINTS PREPARED ARE FOR PROMOTIONAL
PURPOSES AND FOR MANAGING PURPOSES OF
. THE DECKSIDE BEAUTIFUL VENUE FOR WEDDING
¥ sl 17 AND ANY FINE DINING EVENTS.




DECKHQUSE

WEDDING BROCHURE
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DECKHCQUSE

DECKHQUSE g

FOR THE TABLE

Snrdough Rread Rnlls

SALAD

Choose 1 - served to table to share

Mixed leaves cherry tomato, cucumber, sherry vinaigrette gk o
rHTHI’l . Rocket, pecoring, pine nuts, balsamic dressing ien
. S Yiayia's Greek salad ep

La Stella burrata, saba condiment, iig grilled bread mn

Yellowfin tuna tartar, avocado, yuzu jely, sesame, and white soy cressing or

Grilled king prawns, tomato condimert, fried saltbush en

VEGETABLE

Black pepper pork, chilli, coriander, bean sprouts, rice crisps .
; Choose 1 - served to table to share

Casarecce pasta, pork ard fennel sausage, fried garlic, kale, parmesan
pangrattato Broccaoling toasted almonds, lemon er,on
Shaved jamen, pickled melon, Stracciztells, crisp bread Baby potatoes, rasemary (6F, DF)

Orecchiette pasta, truffled mushroom cream, pesto, parmesan wy £ Reoast caulifiower, yoghurt, beetroot, hummus e

q;‘
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MAINS DESSERT

Salmen fillzt, grilled marnated fennel, roast zucchini sauce vierge ek oR
Barramunci fllet, charred sugarloaf cabbage, brown butter dressing wn
Chicken supreme, eggplant, pine nuts and currents, smoked yoghurt ien
BBC beef short rib, hoisia glaze, shredded vegetable salad, sesame and
wasabi dressing (om)

Slow cooked lamb shouder, braised potato, clive, peas, oregano sk oF) oA
Beef tenderloin, braised =schalot, potato rosti, creamed spinach, red wine
JUs iGR

Pearl barley risotto, heirlzom beetroot parmesan, horseradish cream wn

Ranoffee pi=. macerated hanana, dulre de leche, almnnd cnomble
whipped mascarpone iGrl

Lemon meringue slice, cirrus salad, créme fraiche

Coconut, vanilla, raspbery slice. chocolate glaze wh

Chocolate dome, carame mousse, cocoa soil, freeze dried mandaiin ep

Pavlova, besries, mascarpone cream, passionfruit curd en
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Brand Vision

Bold, Blue and Fresh, the feeling of
energizing your skin with a lively glow.
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MAIN TYPEFACE: BRASIKA DISPIAY SECONDARY TYPEFACE: BRASIKA DISPLAY
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Regatta Club

Paired with the stunning view of the harbour & delicious
food, regatta club is THE local spot to visit. A club with a
pub-like atmosphere, it’s a great location to grab a bit &
catch up with friends.

Regatta Club at Haberfield Rowers Club offers all members
and guests a premium casual dining experience in the heart
of Sydney’s picturesque Inner West.
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Brandmark Main logo type Alternate logo for cafe

THE BRANDMARK

The brandmark can be utilised to create any
brand material. For example writing the
names of certain beverages.

- The type has to be In all caps

- The writing cannot exceed more than 1 line
- The typeface used is playfair




COLOUR SCHEME

Regatta Blue Orange Tiger
#OEO761 #FF6800

C:100 C:0
Y:100 Y: 73

M: 23 M: 100
K: 32 K:0

. Celadon

H#OO0769F

C: 88

Y: 45

M: 22

K: 2
Regatta grey Sunflower Blue Blush Cyvan
#D8D8DS8 HFBFFFF HFBFFFF HOOFFFF
C:14 C:0 C:2 C: 52
Y: 11 Y: 32 Y:0 Y:0
M: 11 M: 100 M: O M: 13

K:0 K:0 K:0 K:0
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Tea in Bangladesh is considered more than
just a beverage. It can be the catalyst to start
a hearty conversation between strangers, it
can be the companion enriching the chatter
amongst close friends or simply to enjoy one-
self during a rain day with some music.

The logo is inspired by the lasting stain a tea
cup leaves even after it's finished, signifying
the lasting taste we want our tea to leave in
the hearts of it's consumers.
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The Aesthetic

The colorfulful patterns would be used as a artistic element which is inspired by the cultural artisanship of “rickshaw
style art”. | wanted to incorporate the beautiful arts of the country so | opted a modern rendition of the artstyle.




The Research

’:;"'l.,ltll N
L RO SN\ The Design Idea

= 1 I:i:.
n'f-

?} Incorporating “mango” which is one of the most popular fruits consumed in
'f Bangladesh, “tea” one of the most popuplar drinks across all people, it felt
: important to create the packaging that adheres to the identity of the country.

| believe that the non-conventional flavour mango tea will be better marketed
towards younger audience, such as late millennials and gen zs, who in the
recent years have shown interest in exploring various flavours of teas through
restaurants; in contrast to the older generations who are not likely to change
preferences. The younger demographic has also shown keen interest towards
the packaging when they purchase products and henceforth | believe the
vibrant packaging can grab their attention and even influence their purchase
decisions. Not to mention the youth in Bangladesh have also shown interest
towards rickshaw art themed products, such as sunglasses.




Colour Moodboard

Utilising a pastel orange shade to enhance the colorful elements while not overwhelming the designs depth. 1he color also is shaded to represent lightened color of tea.
Vibrant orange shade for the mangoes brings pop of color, while the green shade both represent the tea leaves as well as compliment the color of the mangoes.



The Design Elements

1he packagings design clearly reflects on the flavour of the tea with mango and tea leaves spread
across the art style. 1he Rickshaw art aspect also brings upon deisgn motifs commonly seen in this
style, which has been included as petal like vibrant shapes.



The Package
Profotype

Ways of Mango Tea

This defclous tao can be

Nutrition Facts

¥raenudngs per sortaker drunk hot. it isolso parfect
Supplement Facts w4 Scuep s fixr a1 ied tea With an fcs
ey g cube or crushad fcg, it wil
jaarie Eﬂ maoke you malt with
Fudai it plegsura, *mgradiants
s foi from orgonic arming :
Sancha green teg, mit,
B mtimar ey iemongrass, notural fovor
Ditary Py {monga, lemon), lemon

paal [ sl marigoid
fowars, mango (1%,

T e g Add e gy

S PRI TEINE

Tea blends used T B G

AE HRAN B S A= =
Hrat, A=, B ASE HER
Fed J §IF T WA
SFE SEHE B FAE

The dispenser like opening for the
tea bags to accessed from. (Would
be coved with a transparent plastic
cover which can be taken out
once the box is open)
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Mango Tea



Mango Tea
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Brochure
Print
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BANGLADESH CIRCULAR
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Instagram

username

Celebrating the memories
of those who stitched
Our Victorious Identity

11.143 likes
Fully Customizable PSD Mockup #tamplata

A Q

ABEERINNNLD
APPARCL TORUN

Energy Consumption can be reduced
If appare! factories are eguipped
with energy-efficient technologies.

o Kndw Mora Join:

Sustainable Apparel Forum 2023

| 38th Febroary & 15t March, 2023
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BANGLADESH CIRCULAR SUMMIT

BANGLADESH BANGLADESH CIRCULAR BANGLADESH BANGLADESH CIRCULAR BANGLADESH
CIRCULAR ECONOMY APPAREL & TEXTILES CIRCULAR ECONOMY APPAREL & TEXTILES CIRCULAR ECONOMY
SUMMIT FORUM SUMMIT FORUM SUMMIT

BANGLADESH CIRCULAR

Ifg:::ﬂ & TEXTILES https://bangladeshcirculareconomysummit.com

LETS &1 EARTH IS
PARTNER- 2+ UL

SHOWCASE YOUR CIRCULAR INITIATIVES

CALLING e

BUNE N T \ |
Fo R 2023 T U P CALL FOR s OUT 0 F
EXHIBITORS! ( RESOURCES
i 100 BILLION TONNES RAW
MATERIALS ARE MINED YEARLY N |
oW 15 JUNE, 2023 u 15 JUNE, 2023

https://bangladeshcirculareconomysummit.com Radisson Blu Water Garden, Dhaka, Bangladesh https://bangladeshcirculareconomysummit.com Radisson Blu Water Garden, Dhaka, Bangladesh




GRAMEENPHONE (TELENOR)
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464 §1230
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GET THE VERY BEST

FASTEST
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BANGLADESH DENIM EXPO

BANEMUESH JOIN THE 13TH EDITION ON: _
DENIM 15TH & 16TH NOVEMBER, 2022 | DENIM DENIM
FYP 0 EX PO ==

BANGLADESH
EXPO ,
We are here for any queries!

TH E VU I c E BANGLIAND Eﬁ HMDBEENRIQII EXPO ViS Z rg Oélpl)l;?]S'

CONTACT US:

+880 1799 8142 64
+880 17998142 65

OF THE DENIM INDUSTRY

19TH & 16TH NOVEMBER, 2022 VISITOR.BANGLADESHDENIMEXPO.COM
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MOTION & VIDEQ
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SUMMIT
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REGATTA

CLuB

There is no place

HABERFIELD
ROWING CLUB

Anywhere e




Art in ditffYerent formats

ENEING

VECTOR ART PHOTO MANUPILATION REALISTIC DIGITAL ART STYLIZED DIGITAL ART



Digital Illustrations




Personal Works

PERSONAL WORKS EXPLORING
DIFFERENT ART STYLES



CONTACT

\\%\ +61466369900

P zarint8@gmail.com

/m\ Sydney NSW, Australia



